
Why this matters: People make decisions about your career on the basis of what they know and believe about you. A strong personal

brand means those decisions are based on an accurate picture. A weak one means they are based on incomplete information, or

someone else's impression of you.

These are not aspirations. They are things you genuinely do well, backed by evidence or feedback. Think about what people come to you for.

What gets noticed. What feels natural to you but hard for others.
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Your values show up in how you work, not just what you work on. List the three or four values that genuinely drive your professional decisions

and behaviour.
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This is the intersection of your background, strengths, and perspective that is hard to replicate. It is often a combination rather than a single

thing, for example, "I combine deep technical knowledge with the ability to communicate it to non-technical audiences" or "I have built and

led teams in both start-up and corporate environments."

M Y  U N I Q U E  C O M B I N AT I O N  O R  A N G L E

S T E P  1 :  Y O U R  S T R E N G T H S  ( W H AT  Y O U  A C T U A L LY  D O  B E T T E R  T H A N  M O S T )

S T E P  2 :  Y O U R  V A L U E S  ( W H AT  Y O U  S TA N D  F O R  I N  Y O U R  W O R K )

S T E P  3 :  Y O U R  U N I Q U E  A N G L E  ( W H AT  M A K E S  Y O U  D I S T I N C T I V E LY  Y O U )

C A R E E R  D E V E L O P M E N T

P E R S O N A L  B R A N D  T O O L

Personal Brand Builder

Your personal brand is not a performance. It is the clearest possible articulation of what you genuinely offer

and to whom. This template helps you build it from the inside out.
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E V I D E N C E  F O R  I T  ( S P E C I F I C  E X A M P L E S ,  O U T C O M E S ,  O R  F E E D B A C K )

A personal brand that tries to appeal to everyone is invisible. Who are the specific people whose perception of you matters most for where

you are headed?

P R I M A R Y  A U D I E N C E  ( E . G .  H I R I N G  M A N A G E R S  I N  X  S E C T O R ,  S E N I O R  S TA K E H O L D E R S  I N  M Y  O R G A N I S AT I O N )

W H AT  D O E S  T H I S  A U D I E N C E  C A R E  M O S T  A B O U T ?

W H AT  D O  I  WA N T  T H E M  T O  T H I N K  O F  W H E N  T H E Y  T H I N K  O F  M E ?

Use this formula as a starting point, then refine it until it sounds natural in your voice.

Formula: I help [target audience] achieve [outcome] through [your distinctive approach/strength], drawing on

[relevant experience or background].

D R A F T  1  ( U S E  T H E  F O R M U L A )

D R A F T  2  ( I N  Y O U R  O W N  W O R D S ,  H O W  Y O U ' D  A C T U A L LY  S AY  I T )

L I N K E D I N  H E A D L I N E  ( 1 2 0  C H A R A C T E R S  M A X ,  N O T  J U S T  Y O U R  J O B  T I T L E )

L I N K E D I N  A B O U T  S E C T I O N  O P E N I N G  ( F I R S T  T W O  S E N T E N C E S ,  V I S I B L E  B E F O R E  " S E E  M O R E " )

T W O - M I N U T E  I N T R O D U C T I O N  ( W H AT  Y O U  S AY  W H E N  S O M E O N E  A S K S  " W H AT  D O  Y O U  D O ? " )

S T E P  4 :  Y O U R  TA R G E T  A U D I E N C E  ( W H O  N E E D S  T O  K N O W  A B O U T  Y O U )

S T E P  5 :  P E R S O N A L  B R A N D  S TAT E M E N T

S T E P  6 :  A C T I V AT E  Y O U R  B R A N D
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T H R E E  WAY S  I  W I L L  M A K E  M Y  B R A N D  V I S I B L E  I N  T H E  N E X T  9 0  D AY S
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Want help putting this into practice?

Growth Performance builds the human advantage in an AI-driven world, with people, teams and

leaders.

growthperformance.co.uk/contact

hello@growthperformance.co.uk
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